
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Rewilding Young People 
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How can 15-25 year olds in Brighton become more engaged 

with nature and its restoration? 
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This report was produced as part of a master’s level module in Rewilding and Ecosystem Services (833C1) at the University of Sussex (convened by Dr 

Christopher Sandom). While the report was written to a brief that identified Sussex Wildlife Trust as our key audience, it was written independently and was 

not commissioned by Sussex Wildlife Trust.   
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A public that engages with nature is a public that cares about nature. Sussex Wildlife Trust recognise this, and is committed to providing ample opportunity for all to 

enjoy and restore wildlife. The 15-25 age group is a notoriously difficult demographic to engage with nature - however, as the next generation to inherit this planet, 

they are one of the most crucial. This report produced by Wild Brighton aims to tackle this disconnection between young adults and the natural world. We do this by 

asking a key question – why aren’t young people interested in nature? Here, we review potential barriers to nature engagement and report the results of a well-

received questionnaire. This questionnaire aimed to understand underlying causes and inform evidence-based approaches to ‘re-wild’ Brighton’s youth. 

 
2. The Questionnaire 
We received 319 responses, including 50 from within Sussex. Below are some key findings: 

 

 

 
 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The highest proportion (80%) of respondents 
get their environmental information via social 
media, the next highest being secondary school 
(61%) 

99% of respondents believe that not enough is 
being done to protect the environment.  
55% of the participants believe that people in 
their age group are not engaging with nature. 

When asked why their age group wasn’t 
engaging with nature, “lack of interest”, 
“nature is not their priority”, and “they feel 
that it does not directly affect them” were the 
top answers given by 15-17 year olds, 18-21 
year olds, and 22-25 year olds, respectively. 

When asked what would improve nature 
engagement, the highest proportion (80%) 
suggested more influence from friends and 
social groups would make ‘a lot’ of difference. 
Providing more volunteering opportunities was 
ranked as the least effective solution.  

86% of urban residents recognised the 
importance of nature to mental wellbeing, but 
a fifth visit natural areas only once a month or 
less.  

Respondents from Sussex were more 
concerned with global (rather than local) 
environmental issues relative to non-Sussex 
residents.  

Executive Summary 

1. What are the barriers to nature?  

We review three key themes -  

Educational: a syllabus that is outdated and unexciting, as well 

as lack of outdoor education.  

Social: a rise in screen time and Britain’s comparatively “uncool” 

wild places.  

Personal: urban lifestyles are making nature more inaccessible 

and this coincides with concerns over mental wellbeing. 

 
3. Resources and Recommendations 

Wild Brighton have begun a social media campaign using 

‘#wildbrighton’ and ‘#makenaturecoolagain’ to generate 

excitement about the wildlife on our doorstep. We have also 

provided an artistic poster design, which advertises this 

campaign and celebrates Brighton’s local wildlife. Given that 

Brighton is home to some of the world’s most prevalent social 

media influencers, we suggest that SWT and other 

environmental groups strive for greater social media 

collaboration, as well as collaboration with local youth mental 

health groups, schools and workplaces to enhance exposure to 

nature. 

 
 

Two major conclusions to be taken from this questionnaire are that 

1. the main barriers to nature for 15-25 year olds revolve around apathy towards 
the environment, and 

2. the best perceived way to solve this is by taking a socially-conscious approach - 
that is, one that raises the social status of local nature engagement  
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Glossary 

 

Ecosystem services - The benefits provided by ecosystems that contribute to making human life possible; 

Environmental engagement - An active interaction with animals or plants, usually outdoors; 

Greenspaces - Public sites that have been designated as open and semi-natural, such as parks, streams, forests and community gardens; 

Indirect nature engagement - A passive appreciation for, or interaction with, nature; 

Local environment - The combination of the naturally occurring landscapes and overall biodiversity in a given area; 

Nature - The living components of the physical world; 

- Restoration - Reversing the degradation and damage of natural ecosystems caused by human activity. 

Rewilding - A conservation method that aims to minimise human involvement in environmental management of a landscape or to encourage people to 

become re-engaged with nature through education and outdoor activity; 

Social Media Influencer - A user on social media that has amassed a large audience, whom they can persuade due to their experience and authenticity; 

Social media platforms - Websites and applications that enable users to create and share content and engage in social networking; 

Surveying techniques  

LiDAR – A survey method that uses lasers to create 3D models of an area. Abbreviation for “Light Detection and Ranging”; 

Quadrats - A survey method that involves placing a grid of known size onto a surface and estimating relative coverages of different species 

contained. 

*Definitions in the glossary are marked in bold within the text.  



 

Introduction 

 

 

The Wildlife Trust recognises that young people between the ages 

of 15-25 in the United Kingdom are becoming increasingly 

disconnected from nature. Paul Jepson of Oxford University has 

suggested that this is due to Britain’s “Granny nature”, a term used 

to describe the lack of ‘exciting’ wildlife in Britain and the 

subsequent lack of interest that this generates amongst young 

people as they get older. The Sussex Wildlife Trust (SWT) aims to 

solve this problem by creating opportunities for people of all ages 

to connect with nature. It runs several community projects with the 

goal of involving young people in nature conservation: Nature Tots 

(3-5 year olds), Wildlife Watch (5-11 y/o), Wildlife Rangers (12-16 

y/o) and Youth Rangers (16-25 y/o). SWT also provide schools with 

the opportunity to engage in outdoor learning.  

 

 

 

 

 

 

 

 

 

The team at Wild Brighton is similarly dedicated to improving the 

connection between Brighton’s community and its local nature - for 

the benefit of both people and wildlife. We hope to aid groups like 

SWT in achieving their goals by assessing the ‘root of the problem’. 

Accordingly, we want to answer a key question: why are young 

people are not engaging with nature? To do this, we have 

conducted research into the barriers facing young people when it 

comes to nature engagement, and have provided several 

innovative solutions to these barriers.  

 

In particular, this report aims to: 

◉ Review the major barriers to young people’s engagement 

with nature; 

◉ Report the findings of a questionnaire distributed to 15-25 

year olds; 

◉ Provide evidence-based solutions and advice to aid SWT and 

similar groups in improving nature engagement among 

young adults. Some of our solutions include: 

○ Kick-starting a social media campaign;  

○ A poster design that celebrates Brighton’s wildlife 

and advertises our social media campaign; 

○ A list of social media influencers for potential 

collaboration; 

○ A map of Brighton’s biodiversity hotspots; 

○ A map of Brighton’s accessible natural areas that are 

ideal for walking meetings and school wildlife walks. 
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Barriers to Nature Engagement 

Educational 

The 2019-2021 A-Level ecology syllabus aims to “stimulate an 

interest in, and care for, the local and global environment and help 

learners to understand the need for conservation”1. While this 

sounds good in theory, in practice students are learning traditional 

scientific techniques which are quickly becoming outdated. 

Students are taught to calculate statistics by hand, and to perform 

field surveys using line transects and quadrats. The syllabus does 

not cover modern scientific knowledge and technology, which are 

likely to appeal to young students’ interests. Teaching students 

about modern techniques, such as LiDAR, drones and statistical 

software, could stimulate an interest in ecology and science. 

Equally, students could learn about the benefits of nature 

restoration and ecosystem services, which are important topics in 

modern ecology. It is known that 15-18 year olds are concerned 

about the state of the natural world; however, they recognise that 

they do not know enough about the problem2. By altering the 

syllabus, students could be provided with the information they 

need to get involved and feel as though they can make a difference. 

 

Another educational barrier is the lack of time spent outdoors 

during school hours. An increase in outdoor learning time is likely 

to increase nature engagement in young people. As children get 

older they are less likely to spend time outdoors3.                

However, studies show that people who spent time in nature when 

they were younger, are more likely to engage with nature as 

adults4. A government report found that more than one in nine 

children had not set foot in a natural environment for at least a 

year, and the former Environment Secretary Liz Truss stated that 

only 10% of school children currently have access to outdoor 

learning 5. Many studies have shown that students are more 

attentive and produce better results in cognitive tasks after 

spending time outdoors6-8, and so this might be an opportunity to 

improve both school performance and nature engagement.  

Social 

An increasing preference for technology over outdoor activities is a 

major issue facing this demographic. In the UK, only 50% of girls in 

their mid-teens do any form of outdoor activity9, with the average 

teenager spending only 10 minutes outside every day10. This 

extends to young adults as well, with a 2017 study showing that the 

average adult spends 3-5 hours per day on their smartphone alone. 

While this increase in screen time may provide an opportunity to 

spread information, it reduces the amount of time spent in nature, 

and thus nature engagement. Young people are also highly 

influenced by their peers and it can often be perceived as ‘uncool’ 

to be interested in nature, which may be due to the ‘Granny 

Nature’ effect mentioned earlier. This general apathy among social 

groups results in young people becoming less engaged with the 

natural world. 
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Personal 

Nature is good for us. A large body of evidence indicates an integral 

role of nature for our health and wellbeing11. For instance, 

spending time in natural environments can: 

◉ Encourage greater physical activity12-13 

◉ Reduce stress and blood pressure14-15 

◉ Improve general mental wellbeing and relieve feelings of 

depression and anxiety16-19 

◉ Improve a person’s sense of contentment and self-esteem13 

◉ Connect individuals to their community and foster a sense 

of belonging17,20 

◉ Help to improve cognitive performance19,21 

◉ Boost creativity22,23 

Even small interactions with nature, such as an indoor plant, a 

window view of natural scenery, natural light, or an image of 

nature can help to improve concentration and productivity in the 

workplace24-26, neighbourhood satisfaction27, and workplace 

satisfaction28, and has been linked with faster recovery in hospital 

patients29. 

  

Never has this been more pertinent to young adults, with mental 

health being a major concern for the 15-25 year old demographic. 

A recent large-scale international survey found that 15-21 year-olds 

from the UK reported the second worst mental well-being of the 20 

countries studied30 and our current generation of young adults are 

reporting higher rates of poor mental health than ever before30-32. 

This could be partly attributed to a lack of access to nature, given 

that ~83% of the UK’s population live in urban areas33 and this is 

known to aggravate mental health issues15,34. 

  

Nature offers a powerful tool in empowering young adults to 

improve their mental, social and physical health. To achieve this, it 

is not only important that we facilitate access to nature but also 

that we communicate nature’s benefits in a way that targets and 

engages young adults. Furthermore, evidence is now suggesting 

that the perceived benefits for mental health are heightened in 

natural environments that are wilder, larger and unmanaged19, 35-38. 

Given the ‘granny nature’ state of the UK’s rural and urban green 

spaces, there is potential for improving the biodiversity and mental 

health benefits of green spaces synergistically. 
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The Questionnaire  

 
 
In order to tailor our solutions to the target demographic, Wild 
Brighton constructed an online questionnaire to evaluate opinions 
on nature engagement (appendices 1 & 2). The topics covered 
include: 

◉ Respondent’s personal relationship with nature and the 

environment; 

◉ Where respondents access information about the 

environment; 

◉ Their perceptions of the main barriers to nature 

engagement; 

◉ Their perceptions of the best solutions for improving nature 

engagement. 

 
The questionnaire included closed-ended and open-ended 
questions and was ethically approved by the School of Life Sciences 
at the University of Sussex. It was distributed through online social 
media platforms over a period of one month. 
 

The Respondents 

The questionnaire gathered 319 responses. Participants were 

separated into the three age groups: 15-17 (n = 26), 18-21 (n = 90) 

and 22-25 (n = 203) years old (Figure 1). The respondents’ current 

occupations included secondary school students, university level 

students and full-time employees (Figure 2).  

We categorised respondents into having occupations relating to 

biological sciences (n = 77) and non-biology related occupations (n 

= 242). 

 

Of our respondents, 125 provided information on whether they live 

in an urban (n=88) or rural (n=37) location (Figure 3). 303 

respondents provided us with information about their area of 

residence. As such, 16% lived in Sussex, the other 84% of 

participants lived outside of Sussex, and 50% of those live outside 

of the UK (Figure 4).  

Figure 1. Pie chart of the age group percentages of our survey 

 

  



 

Figure 2. Occupation of respondents 

Figure 3. Percentage of responses in our survey from rural and urban area 
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Figure 4. World map showing the proportion of responses obtained from each country 

NB. 16 participants did not provide their location  
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How do respondents engage with nature? 

 

◉ Of all respondents, 99% have environmental concerns and 

99% do not believe that enough is being done to improve 

the environment and restore nature.  

◉ When asked to specify their environmental concerns, the 

top 5 most common answers were “climate change”, 

“pollution”, “plastic use”, “global warming” and “habitat 

and animal extinction” (Figure 5). 

◉ When asked which nature related activities they engaged in, 

88% chose passive activities, such as recycling methods and 

energy saving at home and 46% chose active activities, such 

as partaking in local gardening groups and conservation 

work. 

◉ 17% of respondents provided additional activities, the top 3 

of which were “birdwatching”, “hiking” and “nature 

photography” (Figure 6). 

 

 

 

 

 

 

 

 

 

 

 

 

◉ Of all respondents, 63% said they are currently helping to 

restore the environment and 35% said they are not 

currently helping, but they want to. 

◉ When asked how much environmental issues impact their 

lives, 30% said “a great deal”, 27% said “a lot”, 24% said “a 

moderate amount”, 17% said “a little” and 2% said “none at 

all”.  

◉ All participants who 1) did not have any environmental 

concerns, 2) were not interested in helping to conserve the 

environment and 3) do not spend time in nature, were from 

non-biology related occupations. 
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Figure 5. World cloud highlighting the most common themes of nature 

related concerns  

 

 

 

 

 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 6.  World cloud highlighting the most common themes of nature 

related activities 

 
 
 
 
 



13 
 

Where do respondents get information about environmental 
issues? 

◉ The highest proportion of respondents (80%) get their 

information from social media (for example, Facebook, 

Instagram, and Twitter). This was consistent across age 

groups. 

◉ This was followed by secondary school (61%), websites 

(58%) and social influence from peer groups (57%) (Figure 7) 

 
What do respondents think the barriers are to engagement?  

◉ 55% of the participants believe that people in their age 

group are not engaging with nature. 

◉ The most common reasons for low engagement were “lack 

of interest” for 15-17 year olds, “nature is not their priority” 

for 18-21 year olds, and “they feel that it does not directly 

affect them” for 22-25 year olds.  

◉ The suggests an overarching theme of apathy as a major 

cause for lack of nature engagement. 

 

When asked whether they paid more attention to global or 

local environmental issues: 

◉ In Sussex, 48% of residents said they paid more attention to 

global issues rather than local issues, compared to 38% of 

non-Sussex residents.  

◉ 10% of Sussex residents paid more attention to local 

environmental issues than global. 

◉ 40% of Sussex residents paid attention to both. 

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                            

 

Figure 7. Where respondents get their environmental information  
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When assessed in terms of urban or rural residence: 

◉ 43% of rural respondents visit natural areas daily, 

compared to 8% of urban participants (Figure 8). 

◉ The highest proportion of urban residents (39%) visited 

natural areas 2-3 times a week. 

◉ 19% of urban respondents visit natural areas once a 

month or less in contrast to 8% of rural participants. 

 

When asked about the relationship between mental health 

and nature: 

◉ In rural areas, 95% of respondents were aware of 

nature’s positive influence on mental wellbeing, in 

comparison with 86% of participants living in urban 

areas. 

◉ Less than half of participants in urban areas (47%) are 

likely to spend time in nature when they are stressed, 

compared to 68% of rural participants. 

◉ This suggests a disparity between awareness and action 

which could be improved by providing more opportunities 

for nature engagement in urban settings 

 
 
 
 
 
 
 

Figure 8. The number of respondents from urban and rural areas and how 

often they spend time in nature 
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What do respondents think would improve engagement?  
Responses were ranked as ‘a lot’, ‘a little’ or ‘none at all’:                                               

◉ The top response for ‘a lot’ (80%) said ‘more influence from 

friends and social groups’. This was consistent across age 

groups (Figure 9). This was followed by ‘more 

environmental education at schools’ (72%).  

◉ For ‘none at all’ (i.e. the least useful methods), 15-17 year 

olds rank having “more spare time” (27%) as their top 

response. The top response for both 18-21 and 22-25 year 

olds was having “more volunteering opportunities” (16% 

and 14%, respectively). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This suggests that in order to increase nature engagement in young 

people we need to make nature more socially appealing. The 

results also imply that creating more volunteering opportunities 

wouldn’t necessarily be the best method to improve nature 

engagement.    

 

These results have informed the solutions that we outline in the 

following section. They suggest that we can address the apathetic 

attitude towards nature by incorporating a more socially conscious 

approach to nature engagement. Given that these 

recommendations are evidence-based, we can be hopeful that they 

will deliver effective results.  

 

 

 

Figure 9. The top 

responses for ‘a lot’ 

in terms of what 

respondents thought 

would be the best 

methods of 

encouraging people 

to engage with 

nature. 
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Solutions 

 

Our Social Media Campaign 

Social media management is an effective way of engaging with 

young people: 95% of teens have access to a smartphone, and 70% 

say they use social media daily40. Over 80% of people see science-

related content on their social media feeds, while 25% actively 

follow science-related pages41. Similarly, 20% of teens say they use 

social media to learn new things and find information39. Young 

people are also critical about the content they consume and are 

selective about who they follow42. It is clear that this is an effective 

medium for educating young people, as evidenced by our 

questionnaire: 80% of our respondents use social media to learn 

about nature, and 59% thought that there should be more 

information about nature available through social media.   

Social media provides an opportunity for science communication, 

and is the ideal platform for engaging with young people to 

stimulate an interest in the natural world. 

 

In order to investigate how these platforms can be used for science 

communication, we created social media accounts on YouTube 

(www.youtube.com/wildbrighton) and Instagram 

(www.instagram.com/wildbrighton) as they are among the most 

popular platforms used by this demographic39 

 

 

 

On Instagram, we encouraged the use of the hashtags 

‘#wildbrighton’ and ‘#makenaturecoolagain’ to create an engaged 

community of like-minded people. Given more time and input, this 

could create a large follower base on the @wildbrighton Instagram 

account which could be used to spread information about nature 

and nature restoration to the 15-25 year old demographic. 

 

YouTube can be used to effectively spread information through a 

visual medium. There is a clear market on YouTube for science-

related videos, as can be seen by the success of such channels as 

SciShow (5.3 million subscribers), Kurzgesagt (7.4 million 

subscribers) and ASAPScience (8.3 million subscribers). We think 

this potential should be harnessed to inform young people about 

local wildlife, ecology and rewilding. With our YouTube channel, we 

looked to other creators on the site to gain inspiration. Brighton 

and Hove City Council regularly post content to YouTube, and by 

collaborating with their channel we could access people who are 

not already interested in nature and provide them with information 

that might encourage engagement. SWT is already active on this 

platform, and so Wild Brighton could provide the opportunity for 

them to create Brighton-specific content. We would hope to turn 

the Wild Brighton YouTube channel into a hub for information 

about the wildlife and natural areas in Brighton. 

http://www.youtube.com/wildbrighton
http://www.instagram.com/wildbrighton
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Celebrating Wild Brighton - A Poster

Our survey made clear that social factors are important to consider 

to engage 15-25 year olds with nature. Another important point 

our survey raised is that Sussex residents pay considerably more 

attention to global environmental issues (48%) rather than local 

issues (10%). Initial access to the natural environment usually 

occurs at the local level, and so fostering awareness and 

excitement about local wildlife among Sussex residents is an 

important avenue to improve nature engagement for this 

demographic. In response to these findings, Wild Brighton have 

created a poster design which aims to: 

 

1. Celebrate and inspire connection with Sussex’s diverse 

landscapes and local wildlife. The poster represents some of 

the predominant habitat types within the Brighton area, 

namely marine, coastal, agricultural, lowland chalk 

grassland and deciduous woodland43. It features flora and 

fauna that are notable and characteristic of this region, such 

as: 

◉ Herring gull (Larus argentatus) 

◉ Long-snouted seahorse (Hippocampus guttulatus) 

◉ Harvest mouse (Micromys minutus) 

◉ Brown banded carder bee (Bombus humilis) 

◉ Round headed rampion (Phyteuma orbiculare) Also 

known as ‘Pride of Sussex’, the county flower for 

Sussex 

◉ Burnt-tip orchid (Orchis ustulata) 

◉ Horseshoe vetch (Hippocrepis comosa) 

◉ English elm (Ulmus minor 'Atinia') 

◉ Adonis blue butterfly (Polyommatus bellargus) 

 

2. Advertise key social media platforms that are specific to 

wildlife and nature engagement. For Brighton and Sussex, 

we chose the Instagram platforms of Wild Brighton, Sussex 

Wildlife Trust and The Living Coast. 

 

3. Be visually attractive and bring a piece of nature into 

schools, homes and workplaces. As outlined earlier, images 

and views of nature can have powerful influence on mental 

wellbeing and productivity. The Wildlife Trust recently 

released an excellent informative poster on nature and 

mental health (see www.wildlifetrusts.org/world-mental-

health-day) and our design aims to complement this poster, 

with less emphasis on providing facts and more on engaging 

through visual appeal. 

 

While our poster design is specific to Brighton and its surrounding 

environment, the concept could easily be adapted for other 

regions. The Wildlife Trusts and similar organisations could engage 

with local artists or even set up local design competitions as 

another avenue for nature engagement.  

https://www.wildlifetrusts.org/world-mental-health-day
https://www.wildlifetrusts.org/world-mental-health-day
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Recommendations 

 

Brighton’s Social Media Influencer Community  

Brighton is known to be a highly creative community, and this has 

attracted some of the world’s leading social media influencers. The 

most subscribed YouTuber in the world, PewDiePie (70+ million 

subscribers) moved from Sweden to Brighton several years ago, 

and was soon followed by Ireland’s leading YouTuber, 

JackSepticEye (21 million subscribers). Both have created content 

for their channels showcasing Brighton to their large fan bases. 

Several of the most popular British YouTubers, Zoella (4.8 million 

subscribers) Alfie Deyes (4 million subscribers) and KickThePJ (1.4 

million subscribers) are also currently living in Brighton. It is known 

that young people are more influenced by these ‘online celebrities’ 

than traditional mainstream celebrities. A study by Defy Media 

found that 63% of people aged 13-24 said that they would try a 

product recommended by a YouTube content creator, whereas 

only 48% said the same about a movie or TV star44. Through our 

questionnaire, we found that 55.2% of respondents believed that 

social media influencers should be used to educate people about 

nature. This provides a unique opportunity to the SWT and similar 

organisations to connect with these people and utilise their 

influence to improve nature engagement in Brighton. A list of 

relevent social media influencers has been provided in appendix 3, 

and we encourage efforts to collaborate with this community. 

Rewilding the Mind 

All of our survey respondents recognised that nature influences 

mental wellbeing, with the vast majority (89%) answering that it 

does so ‘a lot’. Despite this, only 47% of urban residents answered 

that they often spend time in nature when feeling stressed or 

anxious (in contrast to 68% for those in rural areas). Similarly, fewer 

urban residents choose to exercise outdoors (48%) compared to 

rural residents (65%) and a fifth of urban residents said they only 

visit natural areas once a month or less. This reflects a relative lack 

of accessible nature in urban settings, as well as a lack of priority 

given to nature, which was identified as a major barrier.  

 

A simple and practical solution to improving both nature 

engagement and wellbeing among young adults is to encourage the 

presence of nature within educational and professional settings. 

SWT runs various commendable education and community 

engagement programmes, including Wild About Brighton which 

targets the teenage/young adult demographic. However, education 

programmes are largely targeted at young children rather than 

young adults and projects don’t tend to extend into the 

professional workplace. 

 

Evidence suggests that natural artwork, plants, natural light, and 

green spaces all offer mental health and cognitive benefits, as well 

as opportunities to actively engage young adults with nature and its 

restoration.  
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We at Wild Brighton suggest three avenues worth pursuing by SWT 

and related organisations: 

◉ Facilitating the running of nature-based therapy sessions in 

schools, colleges, universities and workplaces in 

collaboration with local groups such as YMCA Right Here45. 

For instance, eco-art therapy sessions could produce 

artworks to be displayed, also improving indirect nature 

engagement11 for others who use the premises. 

◉ SWT could also consult educational institutions and 

workplaces on how best to ‘rewild’ their premises to 

maximise nature engagement (e.g. suggesting which local 

plants could be grown indoors or providing images of local 

landscapes and species). An informative advisory section on 

SWT’s website would be a good first step, and this would 

also make information available for homeowners. 

◉ Facilitating small-scale rewilding projects on campuses and 

gaining subsequent feedback from students would 

simultaneously engage young adults with nature restoration 

and produce data on what makes for effective green spaces 

within institutions. While there is little known about what 

types of green spaces offers the most benefits for mental 

and cognitive health11, some evidence suggests that ‘wilder’ 

and more unmanaged sites are more beneficial19, 35.  

 

 

 

Rewilding Schools 

Reform Ecology Syllabus 

Through the survey, we found that all age groups consider schools 

to be an important place to learn about nature. While this was not 

the most common source of information, it was the most 

frequently suggested area for improvement in terms of nature 

information. Thus, our first recommendation for increasing nature 

engagement is by creating structural changes to the A-Level Biology 

and Ecology syllabus. These include: 

◉ Reducing the emphasis on traditional methods, such as 

quadrat and transect surveys; 

◉ More focus on ecosystem services, rewilding and the 

intrinsic value of nature; 

◉ Introducing information about current and innovative ways 

of studying nature, such as modern technology like drone 

mapping or LiDAR; 

We believe that these modern methods would serve to stimulate 

an interest in young people today. In addition to these, we 

recommend talks from local experts to reinforce the importance of 

an interest in local conservation. These talks should be aimed at all 

students, not just those studying ecology-related subjects and to 

educate them about the benefits of conserving and engaging with 

nature. 
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Wild Walks 

A second approach to ‘rewild schools’ revolves around encouraging 

students to explore green spaces. As nearly 1 in 5 surveyed young 

people in urban areas visit green spaces less than once a month, 

this approach would both increase classroom productivity and 

encourage school students to take more active interest in local 

natural areas. To promote greater outdoor learning, we have 

prepared maps outlining green spaces and biodiversity hotspots in 

the Brighton and Hove area (figure 10 & 11). Figure 10 refers to 

urban biodiversity hotspots where students can experience local 

wildlife, particularly bird species. Figure 11 refers to more 

accessible locations, allowing people to escape built-up urban areas 

and take regular walks.  

Rewilding Workplaces 

It is important to address that our demographic includes those who 

are in full-time employment. Considering the evidence reviewed 

earlier in this report, it is clear that spending time in green spaces 

can benefit young employees both in terms of well-being and work 

ethic. Furthermore, outdoor walking meetings have been shown to 

improve creativity and problem-solving ability among young 

adults46. As with schools, workplaces may also refer to the maps in 

figures 10 and 11, to escape highly urban areas and particularly to 

engage more in outdoor walking meetings. If employees are 

unwilling or unable to carry out walking meetings, they could 

instead opt to create a greener workspace by introducing plants 

and natural imagery, which has been shown to improve employee 

satisfaction, self-esteem and productivity47. 

Ideally, these would be native plant species, to reinforce the 

connection with Britain’s indigenous wildlife, and encourage a 

greater interest in local conservation. Information could also be 

provided about these plants to educate people about the wildlife in 

their area. 
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Figure 10. Urban Biodiversity Hotspots map for Brighton and Hove based on popular birdwatching and animal-watching locations. 
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Figure 11. Green spaces and parks in Brighton and Hove and the surrounding areas. Schools and workplaces in our target area can use these to 

hold outdoor classes/nature walks/walking meetings
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As future stewards of the planet’s biodiversity, it is essential that young people develop a connection to the natural world. To determine how 
to engage young adults with nature, Wild Brighton have addressed the underlying question of why they aren’t engaging in the first place. Our 
questionnaire indicates that a major issue is apathy towards environmental issues, and that a promising solution is a bottom-up, socially-
conscious approach to nature engagement.  
 
In many ways, this is unsurprising. Respondents’ main source of environmental information was social media which, along with the rise of 
televised natural history documentaries, creates a disparity between the exciting wildlife seen on screens and the ‘granny nature’ outside our 
doors. With this in mind, we have begun a social media campaign to encourage more excitement about the local nature on our doorstep, and 
have additionally suggested methods to increase nature exposure in workplace and educational settings. While this advice has focused on 
Brighton, the same methods are applicable to all areas of the UK. 
 
Nature engagement consists of two components: one that is sociological and one that is concerned with nature itself. This report has 
addressed the former by analysing the underlying causes and designing solutions to improve human-nature interactions. However, it is 
important that this approach goes hand in hand with the conservation and restoration of biodiversity, ensuring that current and subsequent 
generations can be excited to explore a wilder UK. 
 

 
 

 

 

 

Conclusion 
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Appendices 

 

Appendix 1 - Questionnaire 
 
Rewilding project questionnaire 
  
Please read carefully before proceeding:</div>You are being invited to take part in a research study to further our understanding of the views and thoughts 
of people aged from 15-25 about environmental issues and how much they engage with nature. Thank you for carefully reading this information, a copy of 
which you can keep for your records. This study is being conducted by student researchers Kassandra Giragosian (kg278@sussex.ac.uk), Rebecca O'Sullivan 
(ro248@sussex.ac.uk); Ian Orchardson (ivo20@sussex.ac.uk); Isobel Taylor (i.taylor@sussex.ac.uk) from the School of Life Sciences, University of Sussex, 
who are happy to be contacted if you have any questions. 
  
WHY HAVE I BEEN INVITED FOR TESTING AND WHAT WILL I DO? 
We are testing 15-25 year olds who have volunteered to partake in this study, and the test will consist of a 5 minute online self-completion questionnaire 
with multiple choice and open ended questions. 
  
WHAT WILL HAPPEN TO THE RESULTS AND DATA? 
The results of this research will be written into a report for the Rewilding and Ecosystem Services Master’s module. The project is part of an assessment and 
we would hope to get the most use out of the data by potentially publishing and passing on major findings to Sussex Wildlife Trust, as well as the 
participants who were involved. Your anonymity will be ensured in the way described in the consent information below. 

o If you wish to take part, tick this box to show you have fully understood this information, and that you consent to take part in the study as it is 
described here. 

  
Please tick the following statements to confirm: 

▢        I understand that by ticking this box I am agreeing to take part in the University of Sussex research described here, and that I have read and 
understood the information above. 
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▢        I understand that my participation is entirely voluntary, that I can choose not to participate in part or all of the study, and that I can withdraw at 
any stage of testing without having to give a reason and without being penalised in any way (e.g., if I am a student, my decision whether or not to take 
part will not affect my grades). 

▢        I understand that my responses are anonymous and will be treated as strictly confidential (subject to legal limitations) and handled in accordance 
with the Data Protection Act 2018. 

▢        I understand that since my data will be anonymous, I cannot request for my data to be withdrawn and deleted after my completion of the survey. 

▢        I understand that my data will be stored safely. Electronic data will be stored on a password-protected computer, and hard copies will be stored 
behind a locked door. 

   
I am happy for my data to be disclosed to Sussex Wildlife Trust 

o Yes 

o No 
 __________________________________________________________________________ 
 
Please select your age group: 
o 15-17 
o 18-21 
o 22-25 
  
  
Were you born in Sussex, UK? 
o Yes 
o No (Please specify where): ________________________________________________ 
  
 
Do you currently live in Sussex, UK? 
o Yes 
o No (Please specify where): ________________________________________________ 
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Do you live in an urban or rural area?  
o Urban 
o Rural 
  
  
What is your current occupation? 
o Secondary School student 
o College student 
o Undergraduate student (Please specify your degree) ________________________________________________ 
o Postgraduate student (Please specify your degree) ________________________________________________ 
o Unemployed 
o Employed (Please specify your job role): ________________________________________________ 
  
  
What is your highest level of education? 
o GCSE/O-Level Certificate (Please specify your subjects) ________________________________________________ 
o GCE/A-Level Certificate (Please specify your subjects) ________________________________________________ 
o Bachelor's Degree (Please specify your degree) ________________________________________________ 
o Master's Degree (Please specify your degree) ________________________________________________ 
o Doctoral Degree (Please specify your degree) ________________________________________________ 
o None of the above 
  
 
Where do/did you get your information about nature and the environment? (Select all that apply) 

▢        Primary School 

▢        Secondary School 

▢        College 

▢        University 

▢        Social Media (e.g. Facebook, Instagram, Twitter) 

▢        Social Media Influencers (eg. Youtube/Instagram celebrities) 

▢        Social groups (e.g. through conversations with friends) 

▢        Online Websites 
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▢        Books 

▢        Local community groups 

▢        Encouragement from family (e.g. learning recycling methods from home) 

▢        Own personal research 

▢        Other: ________________________________________________ 

▢        No, I have never been educated about environmental issues 
 
Which option, if any, has had the most impact on you: 
________________________________________________________________ 
________________________________________________________________ 
________________________________________________________________ 
________________________________________________________________ 
________________________________________________________________ 
  
How much did this encourage you to actively engage with nature? 
o A great deal 
o A lot 
o A moderate amount 
o A little 
o None at all 
  
Do you think there should be more information on environmental issues in any of these areas? (Select all that apply) 

▢        Primary School 

▢        Secondary School 

▢        College 

▢        University 

▢        Social Media (e.g. Facebook, Instagram, Twitter) 

▢        Social Media Influencers (eg. YouTube/Instagram celebrities) 

▢        Social groups (e.g. through conversations with friends) 

▢        Online Websites 

▢        Books 
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▢        Encouragement from family (e.g. learning recycling methods from home) 

▢        Own personal research 

▢        No, I do not think there should be more education 
  
 
  Do you have any concerns about the environment? 
o If yes, what are they? ________________________________________________ 
o If no, why not? ________________________________________________ 
  
 
How much do environmental issues impact your life? 
o A great deal 
o A lot 
o A moderate amount 
o A little 
o None at all 
 
Do you pay more attention to global or local environmental issues? 
o Global 
o Local 
o Neither 
o Both 
  
Do you think enough is being done to help improve the environment and restore nature? 
o Yes 
o No 
  
How much do you think nature influences mental well-being?  
o A lot 
o A little 
o None at all 
  
When I’m feeling stressed or anxious, I like to spend time in nature 
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o Describes me very well 
o Describes me moderately well 
o Does not describe me 
  
 
I prefer to exercise outdoors  
o Describes me very well 
o Describes me moderately well 
o Does not describe me 
  
How often do you visit natural areas (e.g. a park, a forest, the beach) 
o Daily 
o 4-6 times a week 
o 2-3 times a week 
o Once a week 
o Once a month 
o Rarely 
  
Which nature related activities do you engage in? (Select all that apply) 

▢        I do not engage with nature 

▢        I volunteer my time (or have volunteered in the past) to help restore nature (e.g. litter clean-ups, local gardening groups, conservation work) 

▢        I contribute to nature with pro-environmental activities at home (e.g. recycling, saving electricity, saving water) 

▢        Other: ________________________________________________ 
  
How often do you engage in these activities? 
o Daily 
o 4-6 times a week 
o 2-3 times a week 
o Once a week 
o Never 
  
Are you helping to improve the environment and restore nature? 
o Yes 
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o No, but I want to help 
o No, I am not interested in helping 
  
 
 
Do you think that people of your age group are engaging with nature? 
o Yes 
o No 
  
Why do you think people of your age group might not engage with nature? (Select all that apply) 

▢        Too occupied with technology 

▢        Lack of natural areas to visit locally 

▢        Lack of spare time 

▢        Lack of education 

▢        Lack of interest 

▢        They feel that it doesn't directly affect them 

▢        Lack of encouragement from family 

▢        Nature is not their priority 

▢        Lack of encouragement from social peers (e.g. friends) 
  
Do you think that people of your age group (including yourself) would engage more with nature if they had… 

  A lot A little None at all 

More spare time o   o   o   

More local natural areas o   o   o   
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More environmental 
volunteering 
opportunities 

o   o   o   

More environmental 
education at school 

o   o   o   

More encouragement 
from home 

o   o   o   

More influence from 
friends and social groups 

o   o   o   

More environmental 
information on social 

media 

o   o   o   

More encouragement 
from social media 
influencers (e.g. 

YouTube/Instagram 
celebrities) 

o   o   o   

More awareness of the 
mental and physical 
benefits of nature 

o   o   o   
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Appendix 2 – Questionnaire Results 

    

Age group Frequency Percent  

15-17 26 8.2  

18-21 90 28.2  

22-25 203 63.6  

Total 319 100  

    

    

Area type Frequency Percent  

Urban 88 70.4  

Rural 37 29.6  

Total 125 100  

    

171    

Education about environment Percent Frequency  

Primary school 53.6 171  

Secondary school 61.1 195  

College 22.9 73  

University 55.2 176  

Social media 79.6 254  

Websites 58 185  

Books 54.5 174  
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Social Influence 56.7 181  

Family Encouragement 48 153  

Personal Research 48 153  

None 0.3 1  

Community Groups 20.7 66  

Social Media Influencers 19.7 63  

Other 10.3 33  

Other theme Frequency Percent  

Boy scouts 1 3  

Documentaries 14 42.4  

Volunteering 6 18.2  

Travelling 2 6.1  

Internship 1 3  

Nature reserves 2 6.1  

Personal engagement from home 2 6.1  

Magazines 1 3  

Nature conservation groups 1 3  

News 1 3  

Podcasts 1 3  

TV 3 9.1  
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Which option, if any, has had the most impact on you: Frequency Percent  

(Other) nature conservation groups 1 0.3  

Access to scientific literature through uni 1 0.3  

Actually being in nature 1 0.3  

All had equal impact 1 0.3  

All of the above. 1 0.3  

All of them, but family first 1 0.3  

Anything done or read by myself 1 0.3  

Articles shared via work, usually from the news 1 0.3  

Books 9 2.8  

books and personal research 1 0.3  

Books, community groups 1 0.3  

Both my parents love nature and long walks. We had little books about animals, bugs and book about trees 
and gardening. Like learning how to make your own compost. Parents getting me to do chores like take the 
rubbish out and what goes where and when theyget emptied by the council. As well helping with bigger 
items that need to be taken recycling centres. I was always encouraged to ask or look it up. 1 0.3  

Climate change 1 0.3  

College 4 1.3  

College degree 1 0.3  

Community 1 0.3  

Conversation with family and friends 1 0.3  

Conversations 1 0.3  

Conversations with friends 1 0.3  
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culture 1 0.3  

David Attenborough, encouragement from family 1 0.3  

Definitely the research trip. I got to see all the impacts with my own eyes. It helped me confirm that this is 
what I want to do in my future. 1 0.3  

Degree work 1 0.3  

Depressing articles... 1 0.3  

Discussion/Community 1 0.3  

Discussions with friends who happen to be environmental activists 1 0.3  

Documentaries 4 1.3  

Documentaries and encouragement from family 1 0.3  

Dunno 1 0.3  

Education & friends who are activists 1 0.3  

Encouragement from family 5 1.6  

Encouragement from family and own personal research 1 0.3  

Encouragement from family and university 1 0.3  

Encouragement from family. 1 0.3  

Facebook and documentaries. Nature documentaries, like Planet Earth and Blue Plantet have influenced 
me to study Conservation Biology. Plastic Ocean and the zero waste movement made a big inpact on me 
recently. 1 0.3  

family 2 0.6  

Family 15 4.7  

Family and own research 1 0.3  

Family at first, then own research 1 0.3  
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Family being interested 1 0.3  

Family education 1 0.3  

Family encouragement 1 0.3  

Family impact 1 0.3  

Family influence 1 0.3  

Family, books and personal research 1 0.3  

Family, my partners mother has been the biggest influence by introducing me to new places. 1 0.3  

Friend groups 1 0.3  

Friends 2 0.6  

Friends and family 1 0.3  

Getting immersed in nature and helping it with local projects. 1 0.3  

Having a large group of knowledgeable friends at university 1 0.3  

High school 1 0.3  

High school and my mum and sister 1 0.3  

High school, uni and news/social media 1 0.3  

Home 1 0.3  

I think primary school. I still remember teachers and environmental clubs after school trying to get us to 
engage with nature and respect it 1 0.3  

Influencers 1 0.3  

Internet 2 0.6  

Joining the Fossil Free movement at my University, and learning about primates as part of my bachelors. 1 0.3  

Learning about birds and wildlife from my grandparents 1 0.3  

Learning from family at home 1 0.3  
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Local community groups 2 0.6  

Local Community Groups 1 0.3  

media 1 0.3  

More aware of small actions which can help combat climate change. However was a fairly out doors 
person so alot already had. 1 0.3  

More of an emphasis on nature in primary school 1 0.3  

More recently, the documentaries I’ve watched. And travelling and seeing things first hand. 1 0.3  

Movies and documentaries 1 0.3  

My background as a wildlife student 1 0.3  

My current social groups. I work in the animal/conservation field and all my friends do too so they are very 
like minded and we often discuss environmental issues 1 0.3  

My current workplace. The CEO is a big advocate for saving the world and it really hit me hard to try be 
better cause this is our home and if we live smartly we can live in harmony with it. (What I said isn’t listed 
so I’d say own personal research case my work fuelled my drive to gain knowledge on what’s happening in 
the world) LEL EH KASS ATE OLAN, VALE JIALA OPSION 1 0.3  

My family adore nature, which has been passed on to me 1 0.3  

My family, teaching me to respect nature ever since I was a child. 1 0.3  

My family. 1 0.3  

My farm 1 0.3  

My friends' efforts to protect the environment 1 0.3  

My high school 1 0.3  

My internship 1 0.3  

My mum and university lectures 1 0.3  

My old History teacher discussed environmental issues with me and my class and changed my opinion. 1 0.3  
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my own 2 0.6  

My own personal research and my own experience in witnessing the damage of pollution in various 
countries. 1 0.3  

My own personal studies 1 0.3  

My own research 1 0.3  

My own research and primary school 1 0.3  

My own research; websites, documentaries, etc 1 0.3  

My social contact with friends, talking about the environment 1 0.3  

My university education as I studied Marine biology where I learned a lot about the environment, and then 
Animal Behaviour and Welfare where I could learn more about animals 1 0.3  

N/A 1 0.3  

NatGeo as a child, my own research presently 1 0.3  

Nature reserves 1 0.3  

News headlines about common issues 1 0.3  

None 2 0.6  

not one i can recall 1 0.3  

not sure 1 0.3  

Not sure, no-one I knew growing up had the same interests so perhaps school/tv programs like 
springwatch 1 0.3  

Ocean film festival 1 0.3  

online 1 0.3  

Online 1 0.3  

Online and through conversations with family and friends 1 0.3  

Online articles 1 0.3  
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Online Personal Research 1 0.3  

Online research and social media. 1 0.3  

Online websites 1 0.3  

Online Websites 2 0.6  

Online websites (own research) 1 0.3  

Online websites/TV/Book 1 0.3  

Online/social media 1 0.3  

Other - Volunteering with conservation organisations 1 0.3  

own personal research 1 0.3  

Own personal research 5 1.6  

Own Personal Research 1 0.3  

Own personal research (2nd: documentaries) 1 0.3  

Own personal reserch 1 0.3  

own research 1 0.3  

Own research 4 1.3  

Own research, I’m proactive about it 1 0.3  

Parents 1 0.3  

Parents and older sister 1 0.3  

Parents teaching sustainability at home 1 0.3  

Participating in growing food as a child and learning about the effort that goes into sustaining human life 
(food, building materials, water, etc). 1 0.3  

Personal inclination towards conservation since childhood which later got scientific through masters 
course 1 0.3  
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personal research 1 0.3  

Personal research 9 2.8  

Personal research and social groups 1 0.3  

Personal research including documentaries 1 0.3  

Personal research through books and documentaries. 1 0.3  

Personal research, seeing what's happening to the planet 1 0.3  

Podcasts 1 0.3  

Practical approach 1 0.3  

Primary Schhol 1 0.3  

Primary school 2 0.6  

Primary School 2 0.6  

Primary school when we were taught about climate change and recycling, but after primary its like none of 
that existed anymore 1 0.3  

Probably social media 1 0.3  

Probably the internet - there's so much information available as well as the opportunities to network with 
so many people who know so many different things. But when I was younger, definitely books were my 
main source of information. 1 0.3  

Reddit 1 0.3  

Research 1 0.3  

School 3 0.9  

School mostly as that’s where we researched it most 1 0.3  

Schooling 1 0.3  

secondary school 1 0.3  
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Secondary school 7 2.2  

Secondary School 1 0.3  

Secondary school and university, due to the more indepth learning. 1 0.3  

social groups 1 0.3  

Social groups 9 2.8  

Social Groups 1 0.3  

Social groups and University 1 0.3  

Social groups- conversations with people 1 0.3  

Social groups: there's nothing like learning firsthand from others and being inspired by their passion 1 0.3  

social media 3 0.9  

Social media 21 6.6  

Social Media 6 1.9  

Social Media and A-level Biology 1 0.3  

Social media and online sources 1 0.3  

Social media as it’s easy to discover the latest papers, discoveries and theories and can participate/observe 
academic debates 1 0.3  

Social media campaigns 1 0.3  

Social media had the biggest impact in terms of highlighting things I wasn’t aware of, family had the 
biggest impact of me getting into nature 1 0.3  

Social media influencers 1 0.3  

Social media posts and talking with likeminded friends 1 0.3  

Social media, as it often highlights issues I was unaware of, new books on subjects I'm interested in, 
community initiatives I can take part in, results of studies, etc. and subsequently leads me to doing my own 
research. 1 0.3  
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Social media, e.g. news sites’ social media pages, reading articles linked on social media. 1 0.3  

social media, which then lead to personal research 1 0.3  

Social media. 1 0.3  

Social media/documentaries 1 0.3  

Support from family 1 0.3  

television documentries 1 0.3  

The eco club I have formed in my school 1 0.3  

The environment section of the guardian is great 1 0.3  

the social media one 1 0.3  

TV and University 1 0.3  

TV programmes such as planet earth 1 0.3  

Tv, visual communication at a young age influenced me massively 1 0.3  

Uni 1 0.3  

university 2 0.6  

University 23 7.2  

University and exposure to nature 1 0.3  

University and family 2 0.6  

University and own reading 1 0.3  

University and Social Media 1 0.3  

University and surrounding myself with like minded people who care about the environment 1 0.3  

University courses 1 0.3  

University modules about conservation and biodiversity 1 0.3  

University paired with information online 1 0.3  
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University/academic study 1 0.3  

Upbringing 1 0.3  

Volunteering abroad in conservation 1 0.3  

Volunteering in Africa 1 0.3  

Water pollution/ dumping 1 0.3  

Websites 2 0.6  

When I was at university (doing a B. Science majoring in Biology) 1 0.3  

Youtube and online resources 1 0.3  

Youtube documentaries 1 0.3  

Youtube/TV/Film nature documentaries 1 0.3  

Total 319 100  

    

    

How much did this encourage you to actively engage with nature? Frequency Percent  

A great deal 148 46.4  

A lot 86 27  

A moderate amount 64 20.1  

A little 19 6  

None at all 2 0.6  

Total 319 100  

    

    

300.9    
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Do you think there should be more information on environmental issues in any of these areas? Frequency Percent  

Primary School 262 82.1  

Secondary School 286 89.7  

College 209 65.5  

University 203 63.6  

Social Media (e.g. Facebook, Instagram, Twitter) 188 58.9  

Social Media Influencers (eg. Youtube/Instagram celebrities) 176 55.2  

Social influence (e.g. through conversations with friends) 148 46.4  

Online Websites 142 44.5  

Books 119 37.3  

Encouragement from family (e.g. learning recycling methods from home) 199 62.4  

Own personal research 104 32.6  

No, I do not think there should be more education 1 0.3  

    

    

    

How much do environmental issues impact your life? Frequency Percent  

A great deal 96 30.1  

A lot 85 26.6  

A moderate amount 76 23.8  

A little 54 16.9  

None at all 8 2.5  

Total 319 100  
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Do you pay more attention to global or local environmental issues? Frequency Percent  

Global 128 40.1  

Local 24 7.5  

Neither 4 1.3  

Both 163 51.1  

Total 319 100.0  

    

    

    

Do you think enough is being done to help improve the environment and restore nature? Frequency Percent  

Yes 3 0.9  

No 316 99.1  

Total 319 100  

    

    

    

How much do you think nature influences mental well-being? Frequency Percent  

A lot 284 89  

A little 35 11  

Total 319 100  
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When I’m feeling stressed or anxious, I like to spend time in nature Frequency Percent  

Describes me very well 182 57.1  

Describes me moderately well 120 37.6  

Does not describe me 17 5.3  

Total 319 100  

    

    

    

I prefer to exercise outdoors Frequency Percent  

Describes me very well 156 48.9  

Describes me moderately well 109 34.2  

Does not describe me 53 16.6  

Total 318 99.7  

Missing 1 0.3  

    

    

    

How often do you visit natural areas (e.g. a park, a forest, the beach) Frequency Percent  

Daily 41 12.9  

4-6 times a week 48 15  
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2-3 times a week 101 31.7  

Once a week 77 24.1  

Once a month 48 15  

Rarely 3 0.9  

Total 318 99.7  

Missing 1 0.3  

    

    

    

Which nature related activities do you engage in? Frequency Percent  

I do not engage with nature 1 5.6  

I volunteer my time (or have volunteered in the past) to help restore nature (e.g. litter clean-ups, local 
gardening groups, conservation work) 147 46.1  

I contribute to nature with pro-environmental activities at home (e.g. recycling, saving electricity, saving 
water) 280 87.8  

Other 53 16.6  

Other text: Frequency Percent  

Although I partake in individualistic action I tend to feel like my efforts are better spent fighting the ability 
of specifically corporations to pollute and destruct 1 0.3  

Bird recording and ringing mainly, but I find myself recording other nature more often now: cetaceans, 
lepidoptera, odonata etc 1 0.3  

Bird ringing, campaigning 1 0.3  

Bird-watching and beetle collecting 1 0.3  

Birdwatching 2 0.6  
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birdwatching, I give public talks on the importance of bees and pollinators 1 0.3  

Camping, chilling in the park with a pint on a nice sunny day 1 0.3  

Camping, Hiking 1 0.3  

Career 1 0.3  

Chosen a vegan lifestyle partially for the environmental benefits. Birdwatching and walking in nature is a 
personal hobby, photography included. Talking to others and sharing knowledge of nature they can see or 
are interested in. 1 0.3  

contamination remediation in my line of work 1 0.3  

Cycling and ride sharing instead of driving a car, trying to buy organic or low impact foods and avoid foods 
like palm oil that have a horrific impact 1 0.3  

Discuss the issues with those around me 1 0.3  

Discussing about it, raise awareness 1 0.3  

Dog walking in the countryside, following a vegan lifestyle 1 0.3  

Donations to environmental charities 1 0.3  

Educate children on environmental issues 1 0.3  

educating others about what they can do 1 0.3  

Field oriented environmental task as part of field courses for university 1 0.3  

Field work for my degree, recreation looking at nature (especially animals), reading nature-related articles, 
recreational photography 1 0.3  

Foraging classes 1 0.3  

Hiking, biking 1 0.3  

I am a vegan which has the greatest impact on reducing my environmental footprint 1 0.3  

I do conservation research as my PhD and aim to make it my career 1 0.3  

I love just being in nature, as well. 1 0.3  
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I work as a biologist so it is my profession. Apart from that, I try to encourage people to be more 
responsible about the greater cause of protecting environment 1 0.3  

I work for a startup trying to create more sustainable feeds, for all industries from mammals to fish 1 0.3  

I work in environmental research 1 0.3  

I work outdoors in a zoo/botanical garden 1 0.3  

I've dedicated my life to it! My PhD is working to aid endangered species captive breeding and 
reintroduction 1 0.3  

Inform others (communication) 1 0.3  

Little bits and bobs recycling when I can, avoiding single use plastic wherever possible etc 1 0.3  

Live in the country area 1 0.3  

Member of local bird group; participate in BTO studies; visit bird observatories to learn about migration 
(Spurn and Portland) 1 0.3  

My Phd research is related to nature, human impact, conservation etc. 1 0.3  

nature education with youth in schools. 1 0.3  

Photography 1 0.3  

pro environmental - no meat/dairy consumption 1 0.3  

Recreational nature activities such as hiking and fishing 1 0.3  

Research 1 0.3  

Trekking, protesting for environmental issues 1 0.3  

Walk dog in parks 1 0.3  

walking in parks 1 0.3  

Walking in the woods, bird photography and watching, running a wildlife blog 1 0.3  
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Was part of my school’s Middle School Student Council, through out the year we had collected bottle caps, 
used oil and sent it to companies/places that reused those materials. Now I am part of High School Student 
Council and we are planning on doing somthing that will benefit he environment. 1 0.3  

Wildlife photography 1 0.3  

Work at a wildlife refuge 1 0.3  

Work for WWT 1 0.3  

Working at a bird observatory 1 0.3  

Total 319 100  

    

    

    

How often do you engage in these activities? Frequency Percent  

Daily 194 60.8  

4-6 times a week 35 11  

2-3 times a week 42 13.2  

Once a week 31 9.7  

Never 17 5.3  

Total 319 100  

    

    

    

Are you helping to improve the environment and restore nature? Frequency Percent  

Yes 199 62.4  
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No, but I want to help 112 35.1  

No, I am not interested in helping 8 2.5  

Total 319 100  

    

    

    

Do you think that people of your age group are engaging with nature? Frequency Percent  

Yes 145 45.5  

No 174 54.5  

Total 319 100  

    

    

Why do you think people of your age group might not angage with nature? Frequency Percent  

Too occupied with technology 202 63.3  

Lack of natural areas to visit 125 39.2  

Lack of spare time 176 55.2  

Lack of education 143 44.8  

Lack of interest 217 68  

They feel that it doesn't directly affect them 228 71.5  

Lack of encouragement from family 140 43.9  

Nature is not their priority 225 70.5  

Lack of encouragement from social peers (e.g. friends) 155 48.6  
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Do you have any concerns about the environment? Frequency Percent  

If yes, what are they? 315 98.7  

If no, why not? 4 1.3  

Total 319 100  

If no, why not?  Frequency Percent  

... 1 25  

I don't particularly care about the environment 1 25  

Issues immediate to me are higher priority, don't have attention to spare 1 25  

Nature takes care of itself and us 1 25  

Total 4 100  

If yes, what are they? Frequency Percent  

A lack of motivation by the bourgeoisie to transition from energy generation that ruins the planet to 
readily available 'green' tech; an overemphasis on individual action (IE using less water when showering or 
not using plastic straws) while not applying he same pressure to massive multi-national corporations, any 
one of which does more to damage the environment than the combined citizenry of California 1 0.3  

A large portion of the world does not believe in climate change which will ultimately be extremely 
detrimental to the survival of the earth and the human race. Especially when important leaders disregard 
the red alerts from the UN warning people about thestate of our ecosystem and where we will end up if 
we don’t make any changes, it is very dangerous. 1 0.3  

Air pollution, land pollution, endangered species, my local green space 1 0.3  
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All the pollution that is happening 1 0.3  

Animal extinction, resource depletion, chemical wars 1 0.3  

Animal extinctions, rising pollution and waste. 1 0.3  

animals, oceans l, pollution, garbage, deforestation 1 0.3  

As a whole humans are killing the planet 1 0.3  

As a whole we seem to be doing a good job to ruin it and not enough to save it. 1 0.3  

As said in future worries before 1 0.3  

Basically everything! Water scarcity, rising sea level, climate change, pollution, microplastics, fossil fuel 
industry, deforestation, unsustainable farming and agricultural practices, red tide... 1 0.3  

Big threats like global warming, ocean acidification, biodiversity shrinkage, habitat destruction 1 0.3  

Biodiversity decline, lack of native habitat in the UK, persecution, climate change, awful treatment of 
wildlife in the UK (e.g. grouse shooting, bird of prey killings) 1 0.3  

Biodiversity declines, habitat loss and the effect of climate change 1 0.3  

Breakdown of climate and ecosystems, pollution, destruction of habitats 1 0.3  

Carbon emissions, Overfishing. 1 0.3  

Climate change 7 2.2  

Climate Change 1 0.3  

Climate change and human destruction of habitats and ecosystems 1 0.3  

Climate change and increase in rate of extinction that we have caused 1 0.3  

Climate change and its impacts, human wildlife conflict 1 0.3  

Climate change and plastics. Also recycling in Brighton as the recycling system is very poor. 1 0.3  

Climate change and pollution 2 0.6  

Climate change caused by humans, disposable plastics, 1 0.3  
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Climate change is a big one, also noticing that many cities are cutting down the minimal green areas that 
they have to make room for more housing, shops etc. 1 0.3  

Climate change that we're facing globally is majorly from the destruction of the environment and therefore 
we have to preserve the few remaining environmental resources 1 0.3  

Climate change will mess up the whole environment and it already started happening 1 0.3  

Climate change, agriculture, human encroachment, fragmentation 1 0.3  

Climate change, air pollution 1 0.3  

Climate change, air pollution and deforestation 1 0.3  

Climate change, animal extinction 1 0.3  

Climate change, animals not being able to hibernate, coral reefs dying 1 0.3  

Climate change, damage to ecology caused by development, hunting and fishing 1 0.3  

Climate change, deforestation, (plastic) pollution, loss of biodiversity 1 0.3  

Climate change, degradation of habitat, poaching, pesticides, overfarming 1 0.3  

Climate change, endangered species and extinctions 1 0.3  

Climate change, extinction of animals, overpopulation and overconsumption. We are doomed due to our 
greed. 1 0.3  

climate change, extinction of animals, single use plastics, deforestation, lack of recycling in sussex and 
other areas, waste 1 0.3  

Climate change, extinction rates, loss of biodiversity, human wildlife conflicts 1 0.3  

Climate change, extinction, plastic pollution, a disconnection with nature 1 0.3  

Climate change, global pollution, over population. Literally everything 1 0.3  

Climate change, global warming, the warming of oceans, the rate of extinction, pollution, habitat 
destruction and so many more. 1 0.3  

Climate change, habitat loss and lack of resources to supply the human population. 1 0.3  
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Climate Change, habitat loss, species loss, decreasing ice reserves, extreme weather, habitat degradation, 
desertification 1 0.3  

Climate change, impact of agriculture industry and plastic pollution 1 0.3  

climate change, increased number of natural disasters 1 0.3  

Climate change, little public engagement, loss of natural habitat 1 0.3  

Climate change, loss of habitats 1 0.3  

Climate change, mass extinctions of species 1 0.3  

Climate change, ocean plastic, over fishing, extinction of species 1 0.3  

Climate change, over exploitation, deforestation, pollution, plastic waste 1 0.3  

Climate change, overcrowding, pollution, development destroying habitat, mis-management of current 
green spaces, recycling, energy uses, declines of flora and fauna which provide not just ecological and 
aesthetic services but have an intrinsic right to exst without anthropomorphic disturbance 1 0.3  

Climate change, plastic pollution 1 0.3  

Climate Change, Plastic Polution 1 0.3  

Climate change, pollution 1 0.3  

Climate change, pollution, growing human population 1 0.3  

Climate change, pollution, loss of habitat for animals, native species being affected by pests, lack of care 
from the general populous about the state of our world 1 0.3  

Climate change, species decline, pollution 1 0.3  

Climate change, waste management (or lack of), mass extinction, deforestation, acidification, illegal 
wildlife trade 1 0.3  

Climate change, wildlife reduction 1 0.3  

Climate change+Anthropogenic Stressors 1 0.3  

Climate changes getting increasingly quicker, lack of resources to progress foreward 1 0.3  
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Consumerism, one time use of many products 1 0.3  

Continued use of fossil fuels, palm oil, deforestation, water pollution, air pollution, overfishing, the list 
goes on 1 0.3  

Deforestation and extinction 1 0.3  

Deforestation and ocean pollution 1 0.3  

Deforestation and the amount of meat we consume. How our meat consumption contributes to 
deforestation. 1 0.3  

Deforestation, ocean acidification 1 0.3  

Deforestation, ocean acidification, drought due to deforestation, loss of biodiversity, climate change 
including average temperature increase, extreme weather events, etc. 1 0.3  

Destruction by humans (pollution, especially plastic, and (too fast) active destruction such as the cutting 
down of forests) 1 0.3  

Destruction of everything by humans, plastic pollution 1 0.3  

Dissapointed with humans 1 0.3  

Effects of climate change, plastic pollution, over population 1 0.3  

Encouraging recycling, learning more about local environmental issues 1 0.3  

Environmental degradation 1 0.3  

Everything in this world 1 0.3  

Everything that is impacting the environment 1 0.3  

Everything, habitat destruction mainly in Ireland abroad and at sea 1 0.3  

Everything... 1 0.3  

Extinction of plants and animals 1 0.3  

Extinction, climate change, land degradation, deforestation. 1 0.3  

Extinction, global warming as a whole 1 0.3  
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Food insecurity due to climate change and mass extinction of species 1 0.3  

Garbage in the oceans 1 0.3  

general pollution 1 0.3  

glabal warming and plastic waste 1 0.3  

global warming 1 0.3  

Global warming 6 1.9  

Global warming , natural food resourcing 1 0.3  

Global warming and animals dying 1 0.3  

global warming and extreme pollution 1 0.3  

Global warming and invasive species 1 0.3  

Global warming and pollution 1 0.3  

Global warming consequences 1 0.3  

Global warming is a fact haha 1 0.3  

Global warming is terrifying 1 0.3  

Global warming not being limited to a safe amount, plastic pollution & micro plastics now entering the 
human digestive system, human meat consumption not being sustainable, governments not switching to 
green energy despite the warming from the IPCC that dastic change is needed 1 0.3  

Global warming, deforestation, coral bleaching, basically everything 1 0.3  

Global warming, deforestation, extinction of species 1 0.3  

Global warming, destruction of natural habitats, the ability of mankind to coexist with the natural world 1 0.3  

Global warming, excess garbage ex:plastic, deforestation 1 0.3  

Global warming, extinction of animals and the effects of that on all life 1 0.3  

Global warming, extinction of species 1 0.3  
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global warming, habitat and biodiversity loss, water pollution 1 0.3  

Global warming, increasing population, nuclear war 1 0.3  

Global warming, killing of species, farming, sustainability 1 0.3  

Global warming, mass extinctions, pollution 1 0.3  

Global warming, overuse if plastic, biopersistent chemicals 1 0.3  

global warming, plastic overuse 1 0.3  

Global warming, pollution, overuse of unrenewable resources. 1 0.3  

Global warming, recycling and rubbish 1 0.3  

Global warming, waste, deforestation 1 0.3  

going past the turning point 1 0.3  

Government cuts for funding renewable energy, but allowing fracking. 1 0.3  

Habit Fragmentation 1 0.3  

Habitat degradation and pollution 1 0.3  

Habitat degradation, biodiversity loss, nutrient manipulation, water usage, climate change, etc. 1 0.3  

Habitat loss, climate change, irreversible change to our ecosystems 1 0.3  

Have we passed the point of no return? 1 0.3  

How climate change is going to impact on our food systems, clean water and clean air. Plastics filling up the 
oceans and land killing wildlife 1 0.3  

How much we waste as a society and the impact of climate change. 1 0.3  

How poorly humans treat the earth and wildlife. Literally everything... 1 0.3  

Human Ignorance - leading to pollution, waste, overuse of harmful products (plastic), deforestation, 
human population growth impeding environment 1 0.3  

Humans are destroying the earth and all species including us might become extinct 1 0.3  
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I am concerned about how out current wastage is unsustainable and not many influential or powerful 
people seem to care or do anything about it. 1 0.3  

I am concerned about humans destroying the habitats of animals all over the world. 1 0.3  

I am concerned with all human activity that is ignorant of or damaging to the natural world. I worry that it 
will not only harm animals and the environment but humans as a species, since a connection to nature, to 
me, is vital for a good life, health and appiness. 1 0.3  

I see a lot of bad and don't really understand anything about it. Nor do I have the time to spend time 
researching 1 0.3  

I wonder if we will be able to save the planet from what is happening 1 0.3  

I worry about plastic waste, extinction of species, habitat fragmentation 1 0.3  

I worry that the recent interest in the impact humans are having on the environment (such as the high 
levels of plastic in our oceans/seas/rivers etc.), that this is just a trend and that if there begin to be reports 
of an improvement that people will relx/become complacent and think everything is fine again. 1 0.3  

I'm afraid about our resources 1 0.3  

I'm mainly concerned about the impact on wildlife. Like litter, lost of natural habitats and species dying 
out. 1 0.3  

I'm very concerned about waste, landfill, recycling, etc; and about preserving natural environments for 
wildlife by reducing littering etc. 1 0.3  

ice melting 1 0.3  

If people aren't concerned then that is a big problem!!!! Species extinction, climate change etc are all 
terrifying 1 0.3  

Impact of anthropogenic activities on biodiversity 1 0.3  

In the UK, particularly the shifting baseline syndrome where each successive generation forgets how much 
life we've lost from the environment. For me, my main concerns are that conservation as it stands is not 
enough to prevent the continued collapse of wldlife. 1 0.3  

Increase in landfill waste, non-recyclable materials, pollution in the air and water systems 1 0.3  



67 
 

Increasing extinction, impact on health and following generations 1 0.3  

It's a problem that we consume loads of plastic daily, global warming is real 1 0.3  

It's constant decline 1 0.3  

It's going to shit 1 0.3  

Its being destroyed by various things such as fracking, animal agriculture and non recyleable materials 1 0.3  

Lack of care from our government. 1 0.3  

Lack of understanding and education 1 0.3  

Lack of youth involvement, pollution, habitat destruction, overpopulation, and so many more 1 0.3  

land fill 1 0.3  

Land-use change at large spatial scales, unsustainable resource use, over-exploitation of wildlife, climate 
change 1 0.3  

Litter, flooding, 1 0.3  

Litter, the sea, climate change 1 0.3  

Littering 1 0.3  

Loss of biodiversity 1 0.3  

Loss of biodiversity, habitat degradation, extinction of megafauna, reliance of captive populations without 
creating a habitat for them to be released to 1 0.3  

Loss of bird populations 1 0.3  

Loss of coordinated conservation efforts and policy with Brexit, loss of farmland habitats with intensive 
agriculture 1 0.3  

Loss of green space, plastic, waste, pollution, habitat loss and species extinction threats 1 0.3  

Loss of habitable areas leading to mass migration leading to conflict 1 0.3  

Loss of species, decreasing air quality,habitat degradation , increase in extreme weather 1 0.3  

Mainly: Global warming, water pollution, species extinction, consumerism 1 0.3  
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many 1 0.3  

More extreme whether occurs; Heard that ice is disappearing and the sea level is raising; People killing too 
many animals 1 0.3  

More intense weather events 1 0.3  

More needs to be done. I especially with companies sourcing palm oil 1 0.3  

More recycling should be available 1 0.3  

Mother earth. The place that we live in 1 0.3  

nature being destroyed for $$$ 1 0.3  

Nature disappearing, no plants 1 0.3  

Not enough focus is being place on alternative fuels such as hydrogen fuel cells 1 0.3  

Not enough people care enough to change habits. It’s easier to continue being ignorant than to change 
lifestyle and stop negatively impacting on the environment. 1 0.3  

Not having a healthy environment 1 0.3  

On a global scale: climate change and the factors that contribute to it through an intersectional analysis of 
how climate justice is dependent upon social justice issues, economic redistribution, degrowth etc. On a 
local level: corruption, shrinking ofprotected/natural reserves, uncontrollable development etc 1 0.3  

Our actions as a species have led to a decrease in biodiversity which is continuing, and changes in climate 
which will affect how liveable the world is 1 0.3  

Our disconnection from it, the lack of compassion, infinite economic and industrial growth, unfair 
distribution of resources 1 0.3  

Our economic structures are dependent on ever increasing consumption of natural resources - regardless 
of the shift to renewables, we live in a world driven by consumerism. 1 0.3  

Over consumption 1 0.3  

Over exploitation of resources, the over use of packaging and plastics 1 0.3  

Over population, diminishing wildlife habitats, global extinctions, plastic pollution 1 0.3  
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overconsumption, global warming, ill-treating other animals, genetically modifying plants 1 0.3  

Overpopulation, development, plastic, energy sources, climate change etc 1 0.3  

Overpopulation, plastic, recycling methods, climate change, deforestation, government policies and lack of 
education 1 0.3  

Overpopulation, species extinction, global warming 1 0.3  

Overpopulation/ climate change 1 0.3  

People are creating way too much pollution/waste without realizing how much it has already impacted 
Earth and that it will only get worse with time if we don’t do anything about it. 1 0.3  

People who don't believe in climate change, and a lack of education surrounding it, coupled with people's 
laziness when it comes to sustainability. 1 0.3  

People will keep exploiting and destroying mare and their environment for money/convenience, to the 
point of no return. 1 0.3  

Persecution of birds of prey and other animals on grouse moors; climate change; complete ignorance of 
Scottie Govt to Golden Eagle persecution 1 0.3  

Plastic 1 0.3  

Plastic consumption, fossil fuels, destroying habitats and ecosystems 1 0.3  

Plastic in our oceans/global warming 1 0.3  

Plastic in the ocean 2 0.6  

Plastic in the ocean and other materials that dont belong in the sea, garbage on the streets 1 0.3  

Plastic in the oceans and over urbanisation creating issues for wildlife 1 0.3  

Plastic pollution 1 0.3  

Plastic Pollution and Climate Change/Global Warming 1 0.3  

Plastic pollution, air pollution, treating animals poorly, overuse of antibiotics. 1 0.3  

plastic pollution, loss of green spaces, 1 0.3  
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Plastic usage, littering and the effect it has on animals and the environment, global warming, etc 1 0.3  

Plastic useage and waste 1 0.3  

Plastic, conservation, lack of knowledge for general public, lack of education 1 0.3  

Plastic, global warming, conservation of animals 1 0.3  

Plastic, over population, global warming and deforestation 1 0.3  

Plastic, poaching, overfishing, urban development. Humans being too selfish to change ways 1 0.3  

Pollution 1 0.3  

Pollution consistently still we are seeing magnitudes of pollution to our air and sea. Greatest concern is the 
lack of awareness and disregard for scientific fact. Lack of proper education and awareness is further 
adding to the current situation. 1 0.3  

Pollution of oceans and urbanisation 1 0.3  

Pollution, animal welfare - sea and land, air pollution, global warming and climate change 1 0.3  

Pollution, global warming 1 0.3  

Pollution, global warming, loss of biodiversity, etc. 1 0.3  

Pollution, poaching, and deforestation 1 0.3  

Pollution, unsustainable activities, lack of funding to protected areas, increasing demand on green spaces 
for development purposes 1 0.3  

Pollution, urbanisation, wildlife crime 1 0.3  

Pollution, waste, climate change, fracking, the destruction of our natural environment, just everything 1 0.3  

Pollution/builduo of non-biodegradable matter 1 0.3  

Pretty much everything but mostly to do with habitat loss/destruction and extinctions 1 0.3  

Promoting wildlife as important not something that's there but doesn't need our concern. 1 0.3  

Rampant over-reliance on fossil-fuels and plastics, desertification in the Global South, Human impact on 
global biodiversity 1 0.3  
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Recycling 1 0.3  

Recycling and garbage control! 1 0.3  

Recycling, rubbish dumps and fly tipping. 1 0.3  

Ruining our oceans with plastic etc 1 0.3  

see previous answer re. future worries 1 0.3  

See the answers to the previous question 'What worries you about the future'. Basically and broadly: 
irreversible change to global processes, loss of biodiversity, extinction, loss of irreplacable habitats and 
environments. Probably issues will come up tht nobody has even considered. 1 0.3  

Seeing the bigger picture in relation to the number of issues we are facing today. Small solutions for 
political sake and no worldwide efforts to mobilise solutions. 1 0.3  

shifting baselines = how we are not aware the degree to which our environment is changing because we 
do not know how it used to be 1 0.3  

Single use plastics, plastic pollution in water bodies 1 0.3  

So many. Pollution, global change, litter, raising communities that are ignorant to environment crisises, 
government officials not making action, environmental protection is too costly, stripping way land from 
indigenous groups, fossil fuel consumptions, ublic lands being developed on for industry. 1 0.3  

Species extinctions, habitat degradation, human detachment from nature, climate change 1 0.3  

Summarised by the IPCC report, it is the inability for humanity to be decisive. Plastic for example. 1 0.3  

Sustainability 3 1  

Sustainability for food resources. I have seen the food spoilage to it's peak and that fills my heart with 
worries for the people who sleep without any food. 1 0.3  

Sustainable energy, endangered species, the effects of global warming generally. 1 0.3  

That corporations are going to keep blaming the ordinary citizen for the majority of the damage they do. 
And that they don't receive great enough fines to discourage them from practices that damage the 
environment. 1 0.3  
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That habitats are being lost, climate change, pollution 1 0.3  

That more and more natural land is being built on, therefore there’s a decrease in the wildlife population 1 0.3  

That one day we will not even be able to walk outside without a facemask because of how stupid of a race 
we are 1 0.3  

That there will be very little left by the time I'm old and however hard people like myself work to save the 
environment our work will make very little difference when fighting against so called 'development' 1 0.3  

That too much damage will be done to undo 1 0.3  

That we are completely out of balance with natural ecosystems and that people don’t appreciate how 
important the environment is 1 0.3  

That we are getting past the point of no return in terms of degradation, habitat loss, climate change etc 1 0.3  

That we are going to lose so many species due to habitat loss, hunting and the illegal pet trade. That we 
keep destroying the planet by continuing to use fossil fuels. 1 0.3  

That we're ruining it, largely due to large corporations, so individual attempts to lessen impact are 
ultimately not helpful 1 0.3  

That we’re ruining it! 1 0.3  

The amount of garbage in the seas and oceans, global warming 1 0.3  

The amount of waste being produced worldwide. 1 0.3  

The amount of waste we produce 1 0.3  

The biodiversity crisis and over population 1 0.3  

The consequences of climate change I.e more extreme weather, rising sea levels etc. I'm worried that the 
public and government are not taking these issues seriously enough. 1 0.3  

The conservation of Willow Tit and plastic in the environment 1 0.3  

The damage it is causing to our ocean and the animals in and around it and the level of intoxication from 
industrialisation 1 0.3  

the damage of plastic pollution 1 0.3  
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The disconnect with nature is a huge threat. We are losing species at an alarming rate and our climate is 
warming. Many turn their back on the issues because they are hard to see but without seeing, we won’t 
understand and be inspired to change 1 0.3  

The effect that humans have on the environment 1 0.3  

The effects of the weather, due to climate change, on the homes and environments of animals and of us. 1 0.3  

The futur of the live, basically. (human inside) 1 0.3  

The impact is too far gone and any solutions seem futile 1 0.3  

The impact of climate change on the environment, plastic pollution and it's impacts as well as the 
increased development of 'green spaces' 1 0.3  

The impact on the animal kingdom and the species that live in that environment. For example polar bears 
with the melting ice caps 1 0.3  

The lack of action by politicians 1 0.3  

The lack of interest from the government, the lack of awareness among young people, the influence of the 
EU 1 0.3  

The most of the planets pollution is contributed to by the worlds largest companies, so it's hard to make 
any massive impact as an individual 1 0.3  

The negative impact we have on the planet 1 0.3  

The plastic in the ocean, global warming, poaching and animal trade 1 0.3  

The rapid demise of the enviorment state of the plamet due to polution and deforestation to name a few 1 0.3  

The unbalancing of ecosystems leading to loss of species due to the hatred towards people being against 
shooting as a form of conservation 1 0.3  

The wasteful nature of humans destroying nature 1 0.3  

The way in which our local beaches are cared for, along with issues of marine plastic pollution and the 
marine debris found on our beaches. I also worry about the survival of most of our marine species as we 
know them today, in particular the species whic are classified as endangered or critically endangered. 1 0.3  
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The younger generations not being careful enougg 1 0.3  

There are to few people that know about the issues and a.ongst them even fewer that care and that take 
action. Most people are not willing to "inconvenience" themselves for the protection of the environment 1 0.3  

Things need to change quickly before it's too late 1 0.3  

Too many to count: pollution, climate change, sea level rise, plastics, etc. 1 0.3  

Too many to mention, global warming, micro plastic, mass extinction, pollution, political influence over 
environmental subjects 1 0.3  

Too many to name? Wildlife conservation, environmental and habitat destruction, huge levels of human 
consumption and the waste problems it’s creating (especially plastic!!) and the classic climate change ofc (i 
guess that’s mostly a symptom of all thse concerns) 1 0.3  

Too many urban spaces. Pollution. Interruptions of eco systems. 1 0.3  

Too much hunting and plastic 1 0.3  

Too much plastic used and deposed, little recycling culture 1 0.3  

Too much pollution in the sea waters 1 0.3  

Unsustainable agriculture and its negative impact on the environment, unrenewable energy mass 
corporations and their negative impacts, 1 0.3  

Use of limited resources, habitat change with agriculture and urban sprawl, funding for protections 1 0.3  

Use of plastic 1 0.3  

Use of Plastic, Ongoing extinction of Animal Species, User of fossil fuels. 1 0.3  

Water scarcity 1 0.3  

We are becoming less connected to the environment. 1 0.3  

We are not using resources sustainably, we're destroying habitat and not disposing of waste properly 1 0.3  

We as people are distorting it 1 0.3  

We do too little to save it 1 0.3  
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We use alot of plastic which is harmful 1 0.3  

We will lose rarer species and witness declines in more common species. I am concerned that in the near 
future there will be no more truly wild spaces, and that humans will have damaged every ecosystem 
through pollution and exploitation of natural resourcs. 1 0.3  

We’re destroying it and it seems that people just aren’t very educated and lack the understanding of how 
bad it actually is and how it will affect us in the future and near future. Money and power are creating 
more and more issues which I don’t see ying down dramatically. We can do what we can which is amazing 
but money and power will always prevail leaving the environment more than two step behind. 1 0.3  

We’re trashing the place 1 0.3  

What will happen when finite resources runout 1 0.3  

Where to start! 1 0.3  

Whether all life will die, basically. 1 0.3  

Wildlife and bird numbers decreasing dramatically, plastic pollution, climate change 1 0.3  

Will disappear 1 0.3  

Yeah of course, I grew up in the 00's, environmental issues were as prevelent in bbc news as they were in 8 
out of 10 cats. Whose dumb idea were fossil fuels in the first place? I never learnt to drive because i love 
green grass, learning to drive is supe affordable. 1 0.3  

Yes, many unfortunately. The uncertainty of the future of the climate is extreme worrying for the 
upcoming generation 1 0.3  

Yes, what will living in a metropolitan area look like in 20 years? 1 0.3  

Total 315 100  
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Do you think people of your age group (including yourself) would engage more with nature if they had... 
Level of 
agreement Frequency Percent 

More spare time 

A lot 114 35.7 

A little 169 53.0 

None at all 36 11.3 

More local natural areas 

A lot 152 47.6 

A little 148 46.4 

None at all 19 6.0 

More environmental volunteering opportunities 

A lot 92 28.8 

A little 179 56.1 

None at all 48 15.0 

More environmental education at school 

A lot 228 71.5 

A little 81 25.4 

None at all 10 3.1 

More encouragement from home 

A lot 226 70.8 

A little 88 27.6 

None at all 5 1.6 

More influence from friends and social groups 

A lot 254 79.6 

A little 61 19.1 

None at all 4 1.3 

more environmental information on social media 

A lot 179 56.1 

A little 128 40.1 

None at all 12 3.8 
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More encouragement from social media influencers (e.g. Youtube/Instagram celebrities) 

A lot 182 57.1 

A little 116 36.4 

None at all 21 6.6 

More awareness of the mental and physical benefits of nature 

A lot 189 59.2 

A little 121 37.9 

None at all 9 2.8 
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Appendix 3 - Social Media Influencers Spreadsheet 

 

 

Name/username Main Platform(s) 

Based in 

Brighton? 

(Y/N) 

Science 

Based? 

(Y/N) 

Followers/Subscrib

ers (On biggest 

platform) Additional Information 

KickThePJ 

YouTube, Twitter, 

Instagram Y N 1,400,000 

Highly creative videos, has previously collaborated 

with Kew Botanical Gardens & Grow Wild. 

Nature related content 

https://www.youtube.com/watch?v=i3j_A1s2NDU 

Brighton related content 

https://www.youtube.com/watch?v=CiWWfUUzc_8  

Sophie Newton 

YouTube, Twitter, 

Instagram (creative 

producer/filmmaker) Y N 20,500 Often collaborates on projects with KickThePJ 

PewDiePie 

YouTube, Twitter, 

Instagram Y N 70,000,000 The most subscribed channel on YouTube 

Jacksepticeye 

YouTube, Twitter, 

Instagram Y N 20,000,000  

Brighton and Hove Albion FC 

YouTube, Twitter, 

Instagram, Physical Media Y N 238,000  

Alfie Deyes/ Pointless Blog 

YouTube, Twitter, 

Instagram Y N 4000000  

Zoella 

YouTube, Twitter, 

Instagram Y N 4,800,000  

Hanna Stitfall Youtube, Instagram N Y 7500 

Science communication in the UK, collaborated with 

BBC Earth, BBC Springwatch the Wildlife Trusts 

https://www.youtube.com/watch?v=i3j_A1s2NDU
https://www.youtube.com/watch?v=CiWWfUUzc_8
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Sophie Pavelle Instagram N Y 4700 

Science communication in the UK, collaborated with 

BBC Earth, BBC Springwatch the Wildlife Trusts 

Darren Naish / TetZoo Twitter, Podcast N Y 16,300 Zoologist and author in UK 

Dani Rabaiotti Twitter N Y 10500 Science Communicator based in London 

Jack Ashby Twitter N Y 7040 Science Communicator based in Cambridge 

Lucy Cooke Twitter, TV Presenter N Y 10200 Tv presenter, Zoologist, based in London 

Beth Windle Twitter N Y 5200 

Sciencer communicator, illustrator and part of 

@HyenaProject 

Biotweeps Twitter N Y 17100 

Biology scicomm twitter account, run by a different 

biologist every week 

 

 

 


