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Event Synopsis

We live in a world where consumerism and a ‘throw-away’ mentality are growing, while planetary resources
are dangerously depleting. Moreover, consumers of fashionable brands, the latest gadgets, and the coolest
looks are getting ever younger. Thus, the powerful impact of consumer culture on children needs
addressing, if we want to support their well-being. We showcase evidence that calls on us empower children

to become critical and mindful consumers, and we debate possible policy and educational interventions to
% enhance children’s social and psychological well-being
% encourage values likely to support sustainable consumption lifestyles and behaviours
% enable a physical and cultural environment that is conducive to a better childhood

Does a consumerist orientation impact
children’s well-being?

The Children’s Consumer Culture Project at the University

of Sussex, led by psychologists Helga Dittmar and Robin

Banerjee, has involved three years of work with over 2,000

children to investigate how materialist and appearance-

focused values — so strongly promoted by British and global

consumer culture — develop in childhood.

This project, and related research carried out by our team,

appears to suggest that a consumerist orientation

¥* is linked to children believing (erroneously) that ‘you are
liked more if you have cool things and look good’

¥* is linked to lower social and personal well-being
% undermines children’s learning and school performance

* |eads children to become more rejected by their peers,
more depressed, and more insecure over time

¥* is linked to a greater ‘carbon footprint’ and less
environmentally friendly values and behaviours in adults

We present a Research Synopsis of the main findings.

Can a less consumerist orientation in children
help to support sustainable consumption?

Not only is a consumerist orientation in children linked to
their social and personal well-being, it is also likely to be
related to a strong desire to consume more and more, and
faster and faster. This is likely to encourage the over-
consumption and throw-away mentality increasingly
questioned by parents, teachers, educational policy-
makers, environmentalists, clinical and health practitioners,
economists, as well as diverse and growing campaigns for a
more sustainable and healthy cultural and physical
environment.

Thus, early intervention seems necessary if we want to
support and enhance children’s well-being, make them
aware of the consequences of an overly consumerist value
orientation, and work towards educating them to become
adults who respect the environment and adopt sustainable
consumer lifestyles and behaviours.

We are delighted to host a Multi-disciplinary Panel
Discussion with leading academics, policy-makers, and
campaigners which addresses this crucial question.
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Event Programme

15:30-16:00 Arrival and Registration in the Jubilee Building

16:00-16:10 Welcome

16:10-16:40 Research Synopsis: Helga Dittmar & Robin Banerjee

16:40-17.00 Generating Questions to Feed into Panel Discussion
17:00-18.45 Panel Discussion (with multi-disciplinary experts)

18:45- 19:30 Networking, Reception, & Brighton Band ‘Botticellis’
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Prof. Pete Clifton, Head of School of Psychology
Prof. Rupert Brown, Director of Research &
Knowledge Exchange, School of Psychology

A consumerist orientation appears to ...

.. be linked to lower well-being over time
.. undermine children’s learning and exam grades
.. be related to a less environmentally-friendly outlook
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