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Interpret and research client brief  objectives 

Brand awareness and the intended target audience 

Emerging technologies, standards and trends to a campaign 

Present ideas, pitches and proposals for creative content 

Meet commercial pressures, project deadlines and
 organsiational working practices

Content focused, user experience to maximize engagementIdentify the commercial drivers for a client/customer, work within 
budget, follow legal requirements when using media assets

Write and edit persuasive copy for print and online brand

Optimise web-page content and use SEO to ensure high 
rankings in search engine results 

Evaluate campaign success and identify areas for improvement 

Adobe Creative Cloud skills: Photoshop, InDesign and Premiere Pro 
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David Everett: Business Development Manager 
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