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Consumer Culture
Values

[Ive people are cultural iIgdeals we

—

® Mafterialism and Appeadrance are the means through
which to achieve the ‘ideal self’

“Society screams at us: ‘This is what you
need, this is what a need to be
accepted, this is what you need to be
valued'” Chris Tapp, Credit Action
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Positive
Well-Being

BIG Empty Space

Women (2005) Women (2008) Men (2008) Men (2008)

No harm—{

Negative
Well-Being
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CCV Impact Model ccvw

Consumer Culture
Values

. Lower WeII—Being

Striving for the ‘wrong’ things produces stress and ill-being |

OR Those low
OR Both

UusS

University of Sussex

in WB use maladaptive coping mechanisms



When Consumer Culture Values
Weigh in Heavily
Stress &
Then People May Become
Branded for Life:
Mad, Bad, and Ugly
(SDT)

lI-Being

Wrong Motives



Research Aims,
Methods, and
Time Line

Cool Mates Time Wil Tell




Roadmap
for Today'’s
Event

Children’s Readll CCVs WB
Relafionships with | chicken or Fgg?
their Mates

3-wave longitudinal survey
with 1,000+ kids (SEM)

Class sociograms over time



Introducing
the Team

Nelellg Megan Hurst
Banerjee

(Professor at Sussex University)

(Research Assistant at Sussex
University)




